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At Cedar Crest College, we are an established front runner of exceptional education, 
creating the next generation of confident learners and leaders. Immersed in our 
mission, we provide the strong scholarship and real-world opportunities that deliver 
a powerful learning experience and significant success ever after. We empower 
our diverse student body — young women, adult undergraduate, and graduate 
students — to hone their skills and realize their potential, reaching for bolder and 
braver goals now and into the future.

We are intelligent and forward-thinking at Cedar Crest College. The world does not 
wait or stand still for anyone, and beckons us with the gifts and vision to shape it. 
Our development of new programs and possibilities not yet imagined prepares 
students to see the issues that impact society and then creatively invent their 
solutions. Through our brilliance and insight, barriers are broken and the world 
experiences the transformation that happens through women taking the stage.

In a society made better when all people are given a voice, we help all of our 
students realize and accept the potential and power within them. Our supportive, 
close-knit environment embraces a person’s individuality and provides the focused 
care to nurture unhindered growth. Our diverse community of students, faculty 
and staff bond together in our desire to be true and supportive, empowered in our 
familial connections and wholly prepared for a life of success.

This is Cedar Crest College.

The Cedar Crest College Story

Cedar Crest College 
is 150 years old and 
she is still leading 
the way for women.
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At Cedar Crest College, we provide a holistically 
exceptional education to develop powerful 
learners and leaders. Our strong academics and 
real-world experiences urge the passionate pursuit 
of interests and produce in students the fearless 
independence and unwavering confidence to 
contribute to a global community. Together we 
reach for bolder and braver goals, determined to 
lead and honing our skills to prepare for significant 
achievement now and in the future.

We empower 
strong and 
confident 
leadership
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At Cedar Crest College, we aspire to take the 
stage to transform the world. Our cutting-edge 
learning and co-curricular opportunities inspire 
the progressive thinking to realize possibilities not 
yet imagined and break barriers to creatively solve 
societal problems. We prepare students to remain 
relevant in life and work that is ever-changing, 
applying their unique gifts and intelligence to rise 
beyond their circumstances and take the next steps 
to change their lives so they can change the world.

Our transformative 
mindset inspires 
progress and 
possibilities
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At Cedar Crest College, we endeavor to provide 
a safe and holistic environment where each 
individual has a voice and unrestricted access to 
the world. Our supportive, close-knit community 
invests in the whole person, encouraging inclusive 
connections and providing focused services to see 
students cared for and thriving. Greater than the 
sum of our parts, we endeavor to open our doors 
to a diverse and international community, creating 
opportunities that foster one another’s best for a 
life of empowered success.

We champion 
the individual 
in collaborative 
community
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SUPPORTING THE CEDAR CREST COLLEGE STORY

We tell the Cedar Crest College story not just through words, but also through the 
illustrative images and representative graphic elements that accompany them. 
The impact of the Cedar Crest story on all of our varied audiences, both internal 
and external, is strongest and most positive when it is shared in a consistent and 
cohesive manner. To that end, Cedar Crest College has developed a graphics 
manual to help ensure the brand image of Cedar Crest College stays consistent and 
of the highest quality, while also allowing for creativity, flexibility and expression. 
The entire campus community is encouraged to use this manual as a reference and 
resource when considering the use of any graphic elements that will ultimately 
represent the College.
 
Additionally, all of the graphic identifiers within these pages are the property 
of Cedar Crest College and may not be used without permission. Individuals or 
organizations wishing to use any of the identifiers within these pages must contact 
the Department of Marketing and Communications at 610-606-4666 or via email at 
news@cedarcrest.edu for permission and further information.
 
The Marketing and Communications team is available to discuss any elements 
of this manual and looks forward to collaborating with the Cedar Crest College 
community to positively promote our institutional personality.

Visual Identity Guidelines

12
The College Seal

14
Logo

26
Colors

28
Typefaces

30
Applications

CONTENTS



VISUAL IDENTIT Y GUIDELINES   /   13 12   /   CEDAR CREST COLLEGE

The Cedar Crest College seal is the official academic mark of the College. While the 
ginkgo leaf logo is used for general institutional identification, the College seal is 
reserved for specific events, proceedings and official correspondence. The Office 
of the President and the Office of the Registrar utilize the seal on official college 
documentation. The College also uses the seal for programs associated with 
academic ceremonies, including Convocation and Commencement.

The seal consists of two concentric circles. The outer circle contains the words 
“CEDAR CREST COLLEGE,” and the inner circle contains the words “Religio, Libertas et 
Scientia” above three figures representing Religion, Liberty and Learning. Below the 
figures is 1867, the year the College was founded.

While the proportions of the Cedar Crest College seal should never be altered, the 
user may reduce or enlarge the seal as long as the proportions remain the same.

The College Seal

Use the College seal for:
Official legal documents of the College
Transcripts and correspondence from the Provost or Registrar
Convocation and Commencement documents
Honor society documents
Diplomas and certificates
Board of Trustee resolutions and correspondence
Office of the President correspondence

Do not use the College seal for:
Anything that is not listed above

OFFICIAL USES
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The College logo is used as the main graphic tool in the College’s identity and 
branding. It will be used widely to provide a readily identifiable symbol across 
publications, stationery, web pages, signage, and merchandise. It will be used in 
all communications, including advertising our work with prospective students and 
their families.

The College’s logo has historic value and is rooted in the ginkgo tree leaf symbol first 
adopted by the Cedar Crest Alumnae Association. The ginkgo tree has been part 
of the Curtis Arboretum for more than 90 years. Known for their longevity, ginkgo 
trees are a symbol of changelessness, unity, love, and hope. Cedar Crest embodies 
the strength and stamina of the ginkgo tree, reflected in the College’s steadfast 
dedication to its mission of educating the next generation of women leaders.

To mark Cedar Crest’s founding, the ginkgo leaf is framed by an academic shield 
with the year 1867. To symbolize the College’s movement into the future, the words 
Cedar Crest contain stylized “Rs” in the logo typography.

The Cedar Crest College Logo HORIZONTAL LOGO:

VERTICAL LOGO:

Two versions of the College’s logo are available. The horizontal version is the preferred 
logo usage, although the vertical (or stacked) version is acceptable. Space limitations 
within a given design should dictate the usage of either logo. A guiding principle 
for usage is readability of the logotype.
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When using the logo, readability within a document or on screen is key. In order to 
maintain legibility, the Cedar Crest logo must be clearly separated from surrounding 
graphics and text.

The area of isolation surrounding the logo should equal the height of the “E.” Do not 
allow any other graphic element or text to come within this area of isolation.

Never reproduce the logo too small. Ensure that the logo remains legible in every 
usage. In order to maintain legibility, the horizontal logo must not be reduced 
beyond 1.0 inch and the vertical logo must not be reduced beyond .75 inches.

Readability Guidelines
In using the logo, please follow these guidelines:
• The College logo is designed for usage “as is.” The logo’s proportions should never 

be altered, nor should fonts be substituted to recreate a similar look. This logo can 
be scaled to fit the project at hand, as long as the proportions remain the same.

• The ginkgo symbol and Cedar Crest College typography may not be used 
separately, unless you receive permission from the the Department of Marketing 
and Communications.

• The College’s logo must not be used in conjunction with other type, graphics, or 
logos to form a combined graphic element.

• Do not place graphic elements on top of the logo.
• Do not use part of the logo, such as “Cedar Crest” without “College.”
• Do not change the angle or rotate the logo.
• Do not center the type within the horizontal version of logo or alter the 

typography in either version of the logo in any way.
• Do not reverse the position of the typography and the ginkgo symbol.
• Do not use the logo as a pattern.
• When placing the logo on promotional items, vendor proofs should be send to 

the Department of Marketing and Communications for approval.

The examples below represent incorrect usage of the Cedar Crest College logo.

CEDAR CREST
COLLEGE

OPEN HOUSE
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The logos shown are the permissible color versions of the Cedar Crest College logo. 
Whenever possible, use a version of the logo which includes both the Cedar Crest 
yellow and black colors. This includes the full-color version on a white, yellow, tint of 
yellow, or neutral background.

Color Versions
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This style of logo should be used as the official title of all Cedar Crest departments, 
programs and administrative offices. Department logos can be obtained by 
contacting the Department of Marketing and Communications.

Department Logos
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The falcon logo is used as the main graphic tool in the Cedar Crest College Athletics 
identity and branding. Font families used to represent the athletics brand include 
Redzone and Myriad Pro.

The logo templates below are approved as supplementary marks to represent 
specific Athletics teams at Cedar Crest College. Athletic logos can be obtained by 
contacting Cedar Crest College Athletics.

The Athletics Brand

The Cedar Crest mascot is Franki the Falcon. 
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The logos below are approved as supplementary marks to represent student 
organizations and clubs at Cedar Crest College. Horizontal and vertical templates 
are available. Logos can be obtained by contacting the Department of Marketing 
and Communications.

Student Organizations
and Clubs

Social media avatars:

Horizontal template: Vertical template:
Please follow these guidelines when using a student organization or club logo:
• The logo should appear on all communication to the outside community, 

including solicitations and invitations to speakers and performers.
• The logo should be used as the social media avatar/profile picture on the 

organization or club’s social media account.
Note: If an organization or club has an existing self-designed graphic, it may be used on 
apparel, promotional items and flyers for internal use.
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The logos below are approved as supplementary marks to represent programs, 
learning centers and campus events at Cedar Crest College. 

Other Brand Marks
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Since 1867, the official colors of Cedar Crest College have been yellow and white. 
For graphic purposes, black has been adopted as a third color.

The following secondary colors may be considered for use in publications and marketing 
materials. Secondary colors should be used in conjunction with the primary Cedar Crest 
yellow and black colors.

Primary Colors Secondary Colors

Cedar Crest Yellow
PMS 123 C
CMYK 0/19/89/0
RGB 255/204/51
Hex triplet #FFCC33

Mint
PMS 3385 C
CMYK 62/0/44/0
RGB 60/213/175
Hex triplet #3cd5af

Salmon
PMS 178 C
CMYK 0/80/58/0
RGB 255/90/90
Hex triplet #ff5a5a

Taupe
PMS 7531 C
CMYK 47/52/64/21
RGB 123/104/86
Hex triplet #7b6856

White
CMYK 0/0/0/0
RGB 255/255/255
Hex triplet #ffffff

Black
PMS Black C
CMYK 50/50/50/100
RGB 0/0/0
Hex triplet #000000
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Inspire
Transformative
Dreams

The typefaces at the core of the Cedar Crest College brand are Myriad Pro and 
Adobe Garamond Pro. Whether used separately or paired together, they are 
essential in creating a brand voice that is distinctively Crest Crest.

The Myriad Pro and Adobe Garamond Pro fonts were chosen for their simplicity and 
readability. Both offer a wide range of weights and styles. In creating materials for 
Cedar Crest, please use these fonts.

Myriad Pro Light Condensed
Myriad Pro Light Condensed Italic
Myriad Pro Condensed
Myriad Pro Condensed Italic
Myriad Pro Semibold Condensed
Myriad Pro Light
Myriad Pro Light Italic
Myriad Pro Regular
Myriad Pro Italic
Myriad Pro Semibold
Myriad Pro Semibold Italic
Myriad Pro Bold
Myriad Pro Bold Italic
Myriad Pro Black
Myriad Pro Black Italic

Adobe Garamond Pro Regular
Adobe Garamond Pro Italic
Adobe Garamond Pro Semibold
Adobe Garamond Pro Bold
Adobe Garamond Pro Bold Italic

Typefaces

MYRIAD PRO ADOBE GARAMOND PRO
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Stationary

100 College Drive, Allentown, PA 18104  |  800-360-1222  |  www.cedarcrest.edu

100 College Drive
Allentown, PA 18104

EMILY GRAF
Graphic Designer

100 College Drive
Allentown, PA 18104-6196

610-606-4666 Ext. 3662
emily.graf@cedarcrest.edu

www.cedarcrest.edu

Stationery and business cards may be
ordered from Campus Printing Services.

APPLICATIONS
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Powerpoint

Click to add title
Click to add subtitle

Click to add subtitle

CLICK TO 
ADD TITLE

Click to add subtitle

Click to add title Click to add text
• Click to add text

APPLICATIONS

Powerpoint templates are available to download at www.mycedarcrest.com.
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The official campus map represented below is designed to the College’s graphic 
identity standards. The map is designed for usage “as is” and alterations of any kind 
are not permitted. Copies of the map may be ordered from Campus Printing Services.

Campus Map

The official flag of Cedar Crest College is represented below.

Campus Flag

This combination of logo and contact information should be used as the official 
email signature of all Cedar Crest departments, programs and administrative offices.

Valerie D. Kreiser
Director of Student Financial Services
Cedar Crest College
100 College Drive
Allentown, PA 18104
610-606-4666 ext. 3314
Fax 610-606-4653

Paul Pastrone
Webmaster and Electronic Marketing Specialist
Cedar Crest College
100 College Drive 
Allentown, PA 18104
610-606-4666 ext. 3335

Email Signatures
APPLICATIONS

CEDAR 
CREST 
BLVD. LOT C

LOT B LOT G

LOT D
LOT H

HAMILTON STREET BY-PASS

HAMILTON 
STREET

COLLEGE
DRIVE

cedarcrest.edu

1 Allen House: Center for
 Diversity and Global
 Engagement
2 Alumnae Hall
3 Blaney Hall
4 Butz Hall
5 Cressman Library and
 Student Success Center

6 Curtis Hall and Sigal
 Center for Business and
 Technology
7 Cynthia L. Blaschak  
 Softball Field
8 Da Vinci Discovery
 Center of Science and
 Technology

9 Dorothy Rider Pool   
 Science Center
10 FalconPlex
11 Grass Practice Field
12 Greek Theater
13 Hamilton Boulevard Building
14 Harmon Hall of Peace
15 Hartzel Hall

16 Lees Hall
17 Lees Lawn
18 Miller Family Building
19 Moore Hall
20 Oberkotter Center for  
 Health and Wellness
21 Plant Services
22 President’s Residence

23 The Quad
24 The Rodale Aquatic Center for   
 Civic Health
25 Security, Facilities & General   
 Services (Post Office, Print Services)
26 Steinbright Hall
27 Tennis Courts
28 Tompkins College Center

1

2

9  

8  
7  

6  

5  

3  

27
26

24

23

28

22

25

20

18

17

16

10

15

14

13

12

11

LOT E

LOT F

21

N

S

E

W

19

4



VISUAL IDENTIT Y GUIDELINES   /   37 36   /   CEDAR CREST COLLEGE

Social Media
APPLICATIONS

Best Practices and Content Guidelines:
• Do not reveal confidential or proprietary information about students, faculty, staff 

or alumnae. Adhere to FERPA guidelines and don’t disclose personal information  
in your posts.

• Follow copyright, fair use and intellectual property rights. Don’t use stock images or 
photos unless you have purchased the rights.

• Be mindful when using the Cedar Crest logo or shield on social media. We know 
that in some cases, it might make sense to break up the shield and the logo to 
use as your avatar, but that is the only instance when the logo can/should be 
manipulated.

• Assign a moderator to regularly monitor posts, content and comments.
• Use the hashtag #CedarCrestCollege and tag or mention Cedar Crest College when 

applicable. This makes it easy for the college to find your content and repost. These 
are good basics.

If you have any questions or need assistance, please contact the Department of 
Marketing and Communications at 610-606-4666 or via email at news@cedarcrest.edu.

Social media is one of the best ways to keep up with the day-to-day activities  
of life at Cedar Crest College. Below are the official Cedar Crest College social 
media accounts.

Athletics:

Social Media Directory

www.facebook.com/cedarcrestcollege

www.facebook.com/CCCFalcons

@cedarcrestcolle on Twitter

@CCC_Falcons on Twitter

@cedarcrestcollege on Instagram

@cedarcrestfalcons on Instagram

www.youtube.com/cedarcrestcollege

www.youtube.com/CedarCrestAthletics

Cedar Crest College on LinkedIn
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Please contact the Department of  
Marketing and Communications:

100 College Drive
Allentown, PA 18104
610-606-4666
news@cedarcrest.edu
cedarcrest.edu

Note: The graphic identifiers within these pages 
are the property of Cedar Crest College and may 
not be used without permission. Individuals or 
organizations wishing to use any of the identifiers 
within these pages must contact the Department 
of Marketing and Communications for permission 
and further information.

Questions?




